3-2-%

[Total No. of Pages : 3
BCGSM - SN501
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MARKETING
Service Marketing
) (Semester-V) (CBCS Pattern) (Regular)
(w.e.f. 2020-2021 Admitted Batch)

Time : 3 Hours

Max. Marks : 75
“
N SECTION-A

Answer any five of the following.

(5 x 5=295)
1. Insurance

edsie

2. Education Services
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3. Banking Service
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4, Consumer
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5. Customer Response
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6. Segmentation
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7. Service flexibility
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8. Capacity and demand
DRI BT Bsie0s

SECTION-B

Answer any five questions. (5x10=50)

Explain the nature, scope and characteristics of Service,

B S0, 270555500 00 ey DBOOCTE.

10. Discuss the reasons for the growth of Service Sector.

D Botso 52)@5 50 S80Sy SQOTHE.

11. Describe Segmentation Strategies in Service Marketing,

v 8303G,30565° Desesis ¢S50 DBOOTHE.
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12.
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Explain the Role of Customer in Service Delivery.
08,0 BOBOSH° 8506 RBD DHOOTIHBD.

. Explain the concept of Service Leadership and Service Vision.

e TRODEB,0 HoOOD Dar PoBo CINE, ZRBT
DHOOTHED.

Explain the need, importance and types of new services.
578 D50 SHYBS SO BSe0Ed HBOOTHED.

What strategies are required to meet demand for services?
B0 BHTROLR VOLDELED SBORD TRERSD.

Suggest measures to handle Conflict in Services.

D0’ Dz DOR)TPOB) BT BRDOTHIW.

O OO

§$-1812 i3]



