BS/BATTM_MIsol‘U VI rages : 4
B.A./B‘.SC. DEGREE EXAMINATION, Nov./Dec. - 2024
TOURISM AND TRAVEL MANAGEMENT
Tourism Marketing
(Semester-lll)
(w.e.f. 2023-2024 Admitted Batch)

Max. Marks : 75

Time : 3 Hours
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SECTION-A
Answer any Five of the following questions
(5 x 5=25)
1. Concept of services Marketing.
VDO &705,E308 AN, §RDD.
2. Crisis Management.
DD DT, ZTe0.
3. Need for personal selling.
558 930,500 8HYES.
4. Roleof Hotel Industry.
89656 HOFED AT, IRS.
SA-962 [ (Pro
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5. Marketing skills for Tourism Business. 10. a)
DR S TREPORS o ma&esos ﬁ)aai)ogsen

Discuss the need and importance of P.R. for Tourism.-

D00,05908 0OPOD PR. GI0E, €35, 585 SO0
PP B (HOOD TGOS0,

OR
6. Tourism Consumer Behaviour. b) What are the objectives of conducting Market Research?
DO DOCIRASTOHO DS,

3730,£5 DO D530 50 é§m6 ?

7. Functions of Travel Agencies.

er3S DAY © AL, DEHe 11. a) Outline the different stages of Product Life cycle.
~ O :
D50 B <5EH» O35, DDES E5-FOD BVEHEND.
8. Personality Developement. OR
D88, OD3H. b) Explain the Process of designing Tourism Product.
SECTION - B DO? S DD BIRODOTIDS® Se) ééo:ﬁi{n
Answer All the questions (5 x 10 = 50) DDOOOG.
9. a) Define ‘Marketing’. Explain about the evolution of )
fing, 12. a) Whatare the functions of Event Management Company?
‘a»B&eS;S’ B0 DG, DODBW. &5308,¢305 BDPH0 B3D0e5 DB 570t BoDd O30S, OB, ?
.OR O
b) Define ‘Tourism’. What are its features? b) Discuss the need for organisation of Tourism Markets.
DOREO’ &0 D, OO0, oD OB, ? Do 08 RFRS,Eaa50 DG 3320 A, SHLBSED
(HOOD QoSO
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