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BCGSM-SN501
B.Com. (Genl.) DEGREE EXAMINATION, NOVEMBER - 2024
MARKETING
SERVICE MARKETING

(Semester-V) (Regular)
(w.e.f. 2020-2021 Admitted Batch)

Time : 3 Hours Max. Marks : 75

SECTION-A
Answer any FIVE ofthe following [5 X 5§ =25]
1. Servicedevelopment.

b i3

2. Insurance.
v v o )

3. Quality Dimension.
REI B 8e¥se
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5.  Service Mapping.
e B R0

6. Roleofcustomer
S5 2o

7. Service Quality
DT B0E

8. Servicedelivery.

66&5 RS5O

SECTION-B
Answer any FIVE questions. [S x 10 =50]
9. Explainin detail about classification of service.

R Bk, SEBLE (HOCD HBBEOT DBOOIHE.
10. Examine the marketing Strategies of Banking Services.

2325808 D E5700,£3005 50588 HOEDOEHD.
11. Explain in detail about marketing of education service.

8)@65&0 875,808 tHO0Y) D50 DSOOTHBD.
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12. Explain the Consumer Behaviour in services marketing.
D $5528,63056° HOTRNITHD HBTFHO0 HBOOLIHHD.

13. What are the sigmentation strategies in service marketing.
083D BRT)BoB & 15,0655 3R,55e0 DEES.

14. Explain in detail about insurance and education services.
PHr so00M DR, VO tHO0Y) HEH0T® HSOOTHAD.

15. What is service Quality? What measures are required to improve
service quality.
DT TPREYB BT DIV ? D TR B BOFPODOTIHED
55&@&0@&@@%.

16. What do you understand by new services? What are the types of
New services.

RS DB BEL SO TWKDERRED ? K0S S I,
BBE50TD?
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